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FMCG cos stock up on 
supplies in Ayodhya
Firms ramp up marketing campaigns, get ready with new products

Ayodhya is expected to see huge footfalls ahead of the Ram temple inauguration.          AFP

Suneera Tandon
suneera.t@htlive.com
NEW DELHI

M akers of packaged foods 
and beverages are ramping 
up supplies of their prod-
ucts in Ayodhya, as well as 
activating on-ground mar-

keting campaigns, to capitalize on the 
surge in footfalls the pilgrim town of 
north India is expected to see ahead of the 
temple inauguration on 22 January.

Bottled water brand Bisleri is augment-
ing supplies across all road routes leading 
to the city as well as key consumption cen-
tres in Ayodhya. The company is also set-
ting up a plant in the city that is set to 
become operational over the next few 
months. “We are ensuring responsible 
consumption and disposal of used plastic 
in collaboration with municipal authori-
ties. We have a new plant coming up in 
Ayodhya which will be operational in a 
few months,” said Angelo George, CEO, 
Bisleri International.

The seven-day religious rituals for the 
Ayodhya Ram Temple ‘Pran Pratistha’ 
ceremony that commenced on 16 January 
and will continue till 22 January is 
expected to draw huge crowds. Prime 
minister Narendra Modi is expected to 
inaugurate the temple next 
week—that is likely to draw 
lakhs of daily visitors by the 
end of the year. Companies 
said they are expecting 
greater religious tourism in 
the city—that has seen an 
infrastructure upgrade in 
recent years with a swanky 
new airport and wider roads. 

Makers of packaged goods use such 
occasions to sample new products as well 
as generate trials for existing brands. 
These events also translate into high foot-
falls, giving brands an opportunity to 
drive on-ground brand activations.

Packaged foods maker Parle Products 
said the days leading up to the 22 January 

inauguration will be “massive”. 
“We have significantly increased distri-

bution across biscuits, confectionery and 
snacks across touch-points. Not just in 
Ayodhya, but even in nearby towns and 
cities. The company is also sampling 
brands across its portfolio,” said Krish-
narao Buddha, senior category head, 

Parle Products. 
Buddha equated the intensity of the 

event to the Kumbh Mela, among the larg-
est religious congregations seen in India, 
though the latter stretches over a longer 
duration and sees a more consistent flow 
of pilgrims. Parle has also been sponsor-
ing the “Ayodhya ki Ram Leela” a two-
hour play that stretches over 10 days over 

the last two years.
Homegrown fast moving consumer 

goods company Dabur India is ramping 
up distribution of its products in the city 
expecting a surge in demand for daily 
essentials. The company is also investing 
in marketing activities on-ground such as 
setting up of experience zones in the city 

for its brands like Real juices, 
Dabur Amla hair oil and 
Dabur Vedic Tea, said Mohit 
Malhotra, CEO, Dabur India 
Ltd. Dabur has tied up with 
dhabas and eateries on the 
Lucknow, Gorakhpur and 
Varanasi highways leading up 
to Ayodhya. Dabur is brand-

ing these dhabas with key brands like Haj-
mola and Real, besides undertaking 
extensive sampling of its product range 
here, said a company spokesperson.

Beverage maker Coca-Cola and its bot-
tling partners in the state, is increasing the 
availability of vending machines in the 
area and working with retailers to stock 
up its low unit packs.  
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Statement of unaudited consolidated financial results for the quarter and nine months ended December 31, 2023

(INR in Lacs except Earnings per share data)
Particulars Quarter ended Nine months ended Year ended

December
31, 2023

(Unaudited)

September
30, 2023

(Unaudited)

December
31, 2022

(Unaudited)

December 31,
2023

(Unaudited)

December 31,
2022

(Unaudited)

March 31,
2023

(Audited)
Revenue from operations 1,055 809 1,035 2,761 2,622 3,625
Loss before exceptional items and tax (588) (720) (505) (1,988) (1,833) (2,433)
Loss before tax after exceptional items (588) (1,156) (505) (2,424) (1,833) (2,433)
Loss after tax after Non- Controlling Interest for the period (after exceptional
items)

(358) (647) (303) (1,408) (1,049) (1,415)

Total Comprehensive loss after Non- Controlling Interest (356) (641) (303) (1,402) (1,050) (1,424)
Paid-up Equity Share Capital (Face Value - INR 10/- per share) 6,689 6,689 6,689 6,689 6,689 6,689
Other Equity excluding Revaluation Reserves as per the audited balance sheet (13,264)
Loss Per Share (of INR 10/- each) Not

Annualised
Not

Annualised
Not

Annualised
Not

Annualised
Not

Annualised
Basic and Diluted (0.54) (0.97) (0.45) (2.10) (1.57) (2.12)

Note: Above is an extract of the detailed format of quarterly Financial Results filed with the Stock Exchanges under Regulation 33 of the SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015. The full format of the Quarterly Financials Results are available on the Stock Exchanges’ websites and Company’s website:

www.nseindia.com
www.bseindia.com
www.nextmediaworks.com

Notes:
1. The above un-audited consolidated financial results for the quarter and nine months ended December 31, 2023 were reviewed and recommended by the Audit Committee and were

approved by the Board of Directors at their respective meetings held on January 16, 2024. The Statutory Auditors of the Company have conducted “Limited Review” of these results
in terms of Regulation 33 of the Securities and Exchange Board of India (Listing Obligations and Disclosure Requirements) Regulations, 2015, “SEBI (LODR)” as amended and have
issued an unmodified review opinion.

2. The consolidated financial results have been prepared in accordance with the Indian Accounting Standards (‘Ind-AS’) prescribed under Section 133 of the Companies Act, 2013 read
with Companies (Indian Accounting Standards) Rules as amended from time to time.

3. Additional Information on Standalone financial results is as follows :-

(INR in Lacs except Earnings per share data)
Particulars Quarter ended Nine months ended Year ended

December 31,
2023

(Unaudited)

September 30,
2023

(Unaudited)

December 31,
2022

(Unaudited)

December 31,
2023

(Unaudited)

December 31,
2022

(Unaudited)

March 31,
2023

(Audited)
Revenue from operations - - - - - -
Loss before tax (114) (885) (90) (1,110) (223) (1,724)
Loss after tax (114) (885) (90) (1,110) (223) (1,731)
Total Comprehensive Loss (114) (885) (90) (1,110) (223) (1,731)

For and on behalf of the Board of Directors

Praveen Someshwar
Place: New Delhi Chairman
Date: January 16, 2024 DIN: 01802656



Zmo§XUrH¥$V H$m`m©b`: `w{ZQ> 701 E, 7 dm _Obm, Q>m°da-2, B§{S>`m~wëg \$m`ZmÝg go§Q>a, goZmnVr ~mnQ> _mJ©, Eb{\\ÝñQ>Z amoS>, 
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g§Ho$VñWi: www.nextmediawoks.com XyaÜdZr: +91-22-4410 4104 

{Q>n: go~r ({bpñQ§>J Am°pãbJoeÝg A±S> {S>gŠbmoPa {a¹m`ma_o§Q>g) {Z`_mdbr, 2015 (""go~r EbAmoS>rAma'') À`m {Z`_ 33 A§VJ©V ñQ>m°H$ EŠgMo§O_Ü`o 
gmXa H$aÊ`mMm Cnamoº$ hm Ì¡_m{gH$ {dpÎm` {ZîH$fm©Mm Vn{ebdma AmamIS>m Amho. 
           www.nseindia.com   www.bseindia.com  www.nextmediaworks.com    

{Q>nm: 
1.  {S>go§~a 31, 2023 amoOr g§nboë`m Ì¡_m{gH$ Am{U dfm©gmR>rÀ`m Cnamoº$ EH$pÌH¥$V {dpÎm` {ZîH$fm©Mo g_rjU H$aÊ`mV Ambo Amho Am{U boIm narjU 

g{_VrÛmao {e\$mag H$aÊ`mV Ambr Amho Am{U g§MmbH$ _§S>imÀ`m Ë`m§À`m g§~{YV OmZodmar 16, 2024 amoOr Pmboë`m g^o_Ü`o Zmo§XnQ>mda KoÊ`mV 
Ambo. g§d¡Ym{ZH$ boImnarjH$ g_whmZo Cnamoº$ {ZîH$fm©Mo go~r EbAmoS>rAma À`m {Z`_mdbr 33 AZwf§JmZo narjU H$aÊ`mV Ambo Am{U H$moUVmhr 
~Xb Zgbobm Ahdmb Omar Ho$bm.

2.  H§$nZr (^maVr` boIm _mZm§H$Z) {Z`_mdbr gh dmMë`m OmUmè`m H§$nZr H$m`Xm 2013 À`m H$b_ 133 A§VJ©V {d{hV H$aÊ`mV Amboë`m ^maVr` 
boIm§ _mZm§H$ZmÀ`m AZwf§JmZo EH$pÌH¥$V {dpÎm` {ZîH$f© V`ma H$aÊ`mV Ambo AmhoV.

EH$_od {dpÎm` {ZîH$fm©darb A{V{aº$ _m{hVr:
(àVr g_ ^mJ _m{hVr dJiVm Am`EZAma bmIm§_Ü`o)

g§MmbH$ _§S>imÀ`m H${aVm Am{U dVrZo
{R>H$mU: Zdr {X„r àdrU gmo_oœa
{XZm§H$: OmZodmar 16, 2024 AÜ`j, S>rAm`EZ: 01802656 

{S>go§~a 31, 2023 amoOr g§nboë`m Ì¡_m{gH$ Am{U ZD$ _{hÝ`m§gmR>r AboImnarpjV EH$pÌH¥$V {dÎmr` {ZîH$fmªMm Ahdmb
(àVr g_ ^mJ _m{hVr dJiVm Am`EZAma abmIm§_Ü`o)

Vn{eb g§nbobo Ì¡_m{gH$ g§nbobo ZD$ _{hZo g§nbob§ df©
{S>go§~a 31, 
2023

gßQo>§~a 30, 
2023

{S>go§~a 31, 
2022

{S>go§~a 31, 
2023

{S>go§~a 31, 
2022

_mM© 31, 
2023

H$m`m©_YyZ EHy$U CËnÞ (AboImnarpjV) (AboImnarpjV) (AboImnarpjV) (AboImnarpjV) (AboImnarpjV) (boImnarpjV)

AndmXmË_H$ ~m~r Am{U 
H$a nyd© VmoQ>m

1,055 809 1,035 2,761 2,622 3,625

AndmXmË_H$ ~m~r Am{U 
H$a nümV VmoQ>m

(588) (720) (505) (1,988) (1,833) (2,433)

H$mbmdYrgmR>r A{Z §̀pÌV 
ì`mO nümV H$a nümV VmoQ>m 
(AndmXmË_H$ ~m~r nümV)

(588) (1,156) (505) (2,424) (1,833) (2,433)

A{Z`§pÌV ì`mO nümV 
EHy$U gdªH$f VmoQ>m

(358) (647) (303) (1,408) (1,049) (1,415)

^aUm Ho$bobo g_^mJ 
^m§S>db (Xe©Zr _yë` - 
Am`EZAma 10/- àVr 
g_^mJ)

(356) (641) (303) (1,402) (1,050) (1,424)

boIm narpjV Vmio~§XmÀ`m 
AZwgma AÝ` g_^mJ

6,689 6,689 6,689 6,689 6,689 6,689

àVr ^mJ VmoQ>m (Am`EZAma 
10/- àË`oH$r)

dm{f©H$rH$aU 
Ho$bobo Zmhr

dm{f©H$rH$aU 
Ho$bobo Zmhr

dm{f©H$rH$aU 
Ho$bobo Zmhr

dm{f©H$rH$aU 
Ho$bobo Zmhr

dm{f©H$rH$aU 
Ho$bobo Zmhr

dm{f©H$rH$aU 
Ho$bobo Zmhr

_yi Am{U 
gm¡å`rH¥$V

(0.54) (0.97) (0.45) (2.10) (1.57) (2.12)

Vn{eb g§nbobo Ì¡_m{gH$ g§nbobo ZD$ _{hZo g§nbob§ df©
{S>go§~a 31, 
2023

gßQo>§~a 30, 
2023

{S>go§~a 31, 
2022

{S>go§~a 31, 
2023

{S>go§~a 31, 
2022

_mM© 31, 
2023

H$m`m©_YyZ EHy$U CËnÞ (AboImnarpjV) (AboImnarpjV) (AboImnarpjV) (AboImnarpjV) (AboImnarpjV) (boImnarpjV)

àMmbZm_YyZ _hgyb (114) (885) (90) (1,110) (223) (1,724)

H$a nyd© VmoQ>m (114) (885) (90) (1,110) (223) (1,731)

H$a nümV VmoQ>m (114) (885) (90) (1,110) (223) (1,731)

g§{H$Êm© H$m_o
{d^mJH$r` aoëdo ì`dñWmnH$ (S>ãë ỳE) n{ü_ aoëdo, 6 
dm _Obm, A{^. {d^m., _w§~B© goQ́̈>b, _w§w~B© - 400 
008 ho B©-{Z{dXm gyMZm H«$. : ~rgrQ>r/23-24/270 
{X. 15.01.2024 _mJ{dV AmhoV. H$m_ Am{Êm 
{R>H$mÊm : (A) bmoAa naob (S>ãë ỳEg) - H$m ©̀ímmio_
Ü ò {d{dY g{ìh©g ímoS²>g_Ü ò ZdrZ ímrQ²>ggh OyÝ`m 
Am{Êm VyQ>boë`m Egr ímrQ²>g ~XbÊmo. (~) bmoAa naob 
(S>ãë ỳEg) - bmoAa naob H$m ©̀ímmim ̀ oWrb {ìhb ímm°n 
Am{Êm Ama~r ímm°n_Ü ò nmdgmùçm Xaå`mZ hmoÊmmè`m 
JiVrbm n«{V~§Y H$aÊmo. H$m_mMo A§Xm{OV _yë` é. : < 
4,14,52,905.28, BaRo> é. : < 3,57,300.00, 
gmXarH$aÊmmMr Vmar»m d doi : {X. 09.02.2024 
amoOr 15.00 dm. n ª̀V, CKS>Ê`mMr Vmar»m d doi 
: {X. 09.02.2024 amoOr 15.30 dm. H$m_mMo 
g{dñVa ñdê$n, {Z{dXm XñVmdoOmMo Agbobo _yë` 
(Zm - naVmdm), BaRo>, nmÌVm AhVm©, H$m_mMo VËg_ 
ñdê$n, g{dñVa {Z{dXm ímVrª g§~§{YV H¥$n`m www.
ireps.gov.in da ̂ oQ> Úm. _°Ý ỳAb n«ñVmdm§Mm {dMma 
Ho$bm OmÊmma Zmhr.

n{ü_ aoëdo

n{ü_ aoëdo
B©-n«mnÊm {Z{dXm gyMZm H«$. Eg/04/2024 {XZm§H$ : 16.01.2024

g{dñVa gyMZm, BaRo>, »maoXr {ZXo©ím Am{Êm g{dñVa {Z{dXm ímVrª g§~§{YV, H¥$n`m g§Ho$VñWi www.ireps.gov.in Am{Êm www.
wr.indianrailways.gov.in da ôQ> Úm.

n«_w»m _w»` gm_J«r ì`dñWmnH$ `m§À`mH$arVm

AZw. H«$. dñVwMo g§{jßV dÊm©Z n{a_mÊm Q>r.Amo.S>r.

30 bS> A°{gS> ~°Q>ar (Eb. E_.) 8ìhr/ 450 EEM 60 ZJ 02-\o$~«w-24

31 hm` {~ëQ>> B©nm°{Šg noQ̈>. 18000 {b. 05-\o$~«w-24

32 BÝìhQ©>a AmYmarV E_Am`Or/ E_EOr {gZ{O©H$ nëg doëS>r̈J noQ̈> 
EAa Hw$ëS> Q>m°M© j_Vm 400 EE_nr

24 ZJ 07-\o$~«w-24

33 EbEM~r H$moMogH$arVm B_O©Ýgr ~°Q>ar MmO©a 150 ZJ 08-\o$~«w-24

34 EbE_EbE 2ìhr/ 80EEM 4610 ZJ 08-\o$~«w-24

35 gmB©S> ~\$a AaoÖ_oQ̈> 84 ZJ 08-\o$~«w-24

36 1/1/4''  A±Jb H$m°H$Mm g§M 1751 g§M 09-\o$~«w-24

37 _moQ>a gñnoí̈mZ ẁ{ZQ>H$arVm Q°>nS©> amoba ~oAar̈½gMm g§M 312 g§M 14-\o$~«w-24

38 ""ñbrn \«$r {\${Zím ñQo>Zbog {ñQ>b'' 22509 {H$.J«°. 14-\o$~«w-24

CbQ> {bbmd

3 6 Šd°S> Ho$~b 1.4 {__r. ì`mg 186 {H$._r. 14-\o$~«w-24

4 48 Am°{ßQ>H$ \$m`~a Ho$~b 478 {H$._r. 14-\o$~«w-24


